
Intermediate Art Director

Key Accountabilities:
· Assists with the implementation of best practice creative business communications with a particular focus on the artwork and visual aspects of the campaign 
· Generates and develops concepts and ideas which meets the requirements of clients' strategy, briefs and branding standards 
· Clearly communicates supporting rationale for all work 
· Challenges thinking of both clients and internal teams to broaden thought and creative offering 
· May attend client briefings, presentations or pitch presentations as required 
· Collaborates with other agency teams such as Client Service and Planning to develop brand concept strategies, provide insight and challenge briefs as appropriate 
· May provide coaching or guidance to more junior members of the Creative team 
· May direct commercials and photo shoots as appropriate

Knowledge and Experience: 
· Typically tertiary qualified with 2+ years' experience in a similar creative role
Reports to: 
· Senior Art Director, Creative Director or similar..
