
[bookmark: _Hlk104561789]COMMS COUNCIL JOB DESCRIPTIONS - 
DIGITAL MANAGER

YEARS EXPERIENCE: 3-6 Years Prior Media Experience

Function
A Digital Account Manager takes on the bulk of the online planning responsibilities in a team working to pull together media plans that complement the media strategy, non-digital planning and ultimately the client brief. As the title suggests they are also responsible for managing their team and are a key player in managing Media relationships with the client. 
Role Responsibilities:
· Thorough understanding of the NZ digital media marketplace staying up to date with new innovations and technologies
· Strong understanding of the industries in client portfolio
· To oversee the buying and implementation of all online activities
· To ensure quality control across all documents being sent to the client including but not limited to tracking/optimizing reports, post analysis, competitive, media evaluations and schedules
· Contribute to the planning documents being built in line with strategies developed by strategy team
· To present these sections of the document
· To brief media partners and evaluate their proposals in line with the ICP process
· To work closely with digital director on annual publisher negotiations as required
· To develop and maintain online media schedules across client portfolio
· To sell recommendations to clients driving home the creativity, innovation and effectiveness of an idea
· Work closely with internal team and agency partners to create a cohesive plan that is executed on deadline
· To train, support and mentor the digital executive within the team, to ensure they’re continually learning and developing their skillset. 

Qualifications/Attributes:
· Strong communication skills
· Effective time management
· Confidence in the area of media negotiation
· Ability to manage a small team of people
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