
Creative Services Director/Operations Director/Creative Operations Director

Key Accountabilities:
· Responsible for the day to day running of the work through the creative department 
· Creates and implements workflow traffic systems and processes to ensure Creative work is allocated and managed effectively from briefing to production and dispatch 
· Engages with Creative Directors, Creative teams, Account teams and Production teams to actively manage job workflow efficiently and effectively to deliver an excellent creative product
· Decides on appropriate teams for briefs to achieve budget and timeframe requirements 
· Ensures operational effectiveness and efficiency throughout the production process 
· Provides a senior level of support, expertise and advice to Creatives and other team members


Knowledge and Experience: 
· Typically tertiary qualified with 8+ years' experience in a similar senior creative service role
Reports to: 
· Executive Creative Director/Creative Director, Managing Director or similar.
