
Associate Creative Director/Creative Group Head
Key Accountabilities:
· Works with the creative director to create and oversee the implementation of best practice creative business communications with a particular focus on the overview of the creative team output 
· Generates and develops concepts and ideas which exceed the requirements of clients' briefs and sell them into clients accordingly 
· Collaborates with other agency teams such as Client Service and Planning to develop brand concept strategies, provide insight and challenge briefs as appropriate 
· Oversees several projects to ensure timely completion, client satisfaction, and provides a senior level of support, expertise and advice to Creatives and other team members 
· May source and place intern teams, providing guidance and support

Knowledge and Experience: 
· Typically tertiary qualified and several years of project management experience
Reports to: 
· Group Executive Creative Director, Managing Director or similar
